[bookmark: _GoBack]Many changes occurred during the last century including major evolutions in mass media. Among the changes include the development of what is termed as the new media or those that refer to “electronic video games and entertainment, and the Internet and social media” (Lule, 2012). Before, people only gained information about other parts of the world or other states through newspapers and snail-mail correspondence. By the twentieth century, the information had started to spread more easily because of the Internet and the development of radio and television technologies. One does not simply need to rely on the morning newspapers, they can now tune in to the radio or the television to learn what is happening around them. With the rise of the Internet during the 1980s, it has also become possible for people to connect and communicate with each other online via social media invented during the 1990s. This has also contributed not only to faster communication for people on a personal level but also to the proliferation of information in terms of a bigger population (Lule, 2012). Because of the invention or the introduction of the social media, people from one part of the world can now easily learn of information about what is happening even in places that are thousands of miles away from them. Social media has also become a key asset in growing businesses because businesspersons can use it as a convenient marketing tool.
   According to Miekle (2011), media convergence can be defined as the flow of content beyond the multiple media platforms. Media convergence involves the interconnection of communications and information technologies such as computer networks and media content. It can be understood as the migration of communicative practices in the context of diverse material technologies. It also involves the cooperation between the media industries and the media influences that move towards searching all kinds of entertainment experience. Media convergence brings together the computing, communication, and content, this process is commonly known as the “three C’s”. It was a process of digitation of media content and also the popularization of the internet.
Media convergence affects everyday life in the fact that it transforms the established industries, work practices and services that allow the new forms of content to emerge. It also takes effect on the media industry to create couples of content about the present’s major challenges about public policy and regulation (Miekle, 2011).
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